
opisnet.com

Desafío del mercado

Los rápidos cambios en el segmento 
de mercadeo y venta al por menor 
del petróleo genera una avalancha 
de noticias que hay que monitorear y 
procesar. El aumento de la competencia 
crea una necesidad empresarial urgente 
de reaccionar con rapidez y dar sentido 
a los desarrollos en evolución.  ¿Qué es 
realmente importante saber y qué es lo 
que se puede ignorar? ¿Qué tendencias 
tendrán un impacto duradero en el 
mercado y cómo? ¿Cuál es la fuente más 
confiable de análisis pertinente?

Cómo ayudamos

Oil Express reúne el contenido más 
importante y relevante en el estilo de 
resumen. La cobertura se centra en 
las marcas e incluye el abastecimiento 
y almacenamiento de combustible, 
fusiones y adquisiciones, asuntos 
legales, normas, programas de pago, 
tecnología, entrevistas a los periodistas 
y más. Oil Express no solo informa las 
noticias; también explica con rapidez 
por qué éstas son significativas para su 
empresa.

Oil Express
Aumente los márgenes de ganancia con las noticias que más le importan 
a los comercializadores de petróleo y minoristas

Oil Express ofrece noticias, tendencias y análisis de petróleo actualizados e 
independientes mediante alertas diarias por correo electrónico y un boletín 
semanal en PDF.

Beneficios

—— Alertas por correo electrónico 
durante todo el día laboral

—— Boletín entregado todos los viernes 
por la mañana

—— Los expertos de OPIS agregan 
contexto a los cambios en el 
mercado

—— Informes especiales sobre el 
rendimiento de marcas principales

—— Análisis de tendencia de combustible 
exclusivo para mejorar las 
previsiones

—— Precios y márgenes en un vistazo 
para el seguimiento del rendimiento
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Mogas demand shatters 2007’s record high
The U.S. Energy Information Administration’s (EIA) final reckoning 

of gasoline demand in the last month of 2016 stood more than 350,000 
b/d above weekly estimates and took the year’s average decisively past the 
9.3-million-b/d mark that was debated for most of 2016.

The higher-than-expected December figure raised the average for all 
of 2016 to 9.327 million b/d, which exceeds the 2007 all-time record of 
9.286 million b/d by 41,000 b/d or 0.44%.

Gasoline demand this year is not likely to repeat 2016’s advance, 
according to an analysis by OPIS.

How Speedway lured traffic with recipe contest
Speedway LLC, Marathon Petroleum Corp.’s retail arm, used a 

recipe contest to draw attention to its broader coffee menu. The large 
convenience store chain has been expanding its food service offering, 
adding made-to-order items as well as specialty coffee.

The “Your Coffee-Your Way” Recipe Contest encouraged Speedway 
customers to create their own recipe for coffee beverages using the variety 
of coffees, creamers, sweeteners and syrups available at Speedway stores. 
Participants had the chance to win free coffee for a year. 

Each entrant received one free coffee at Speedway in the form of a 
Speedy Rewards “Instant Reward,” so the contest also allowed Speedway 
to promote participation in its loyalty club. 

• Consumers would submit recipes using an online entry form 
available on a promotional website, yourcoffee-yourway.com. The 
recipes would also be posted on the site, so that the public could vote 
for their favorite. 

• One grand prize winner was selected by Speedway from the top 10 
recipes with the most votes. The final selection was based on points 
for public voting score and creativity.

• Participants who supplied a valid Speedy Rewards account number 
during the entry process got a Speedy Rewards Instant Reward for a 
free coffee during their next transaction at Speedway. The company 
gave only one free coffee reward per Speedy Rewards account. The 
coupon was available 24 to 48 hours after entering the contest.

• Contestants were encouraged to share the website and recipe with 
their friends to improve their chances of winning, which also created 
more awareness for Speedway coffee. 

• The contest was limited to consumers at least 18 years old who were 
legal residents of 21 states where Speedway does business.

Donna Harris, dharris@opisnet.com
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