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Market Challenge

Rapid change in the petroleum 
marketing and retailing segment 
generates a flood of news to 
monitor and process. Increased 
competition creates a pressing 
business need to react quickly 
and make sense of evolving 
developments.  What’s really 
important to know, and what can 
be ignored? Which trends will have 
a lasting impact on the market, 
and how? What’s the most reliable 
source for pertinent analysis?

How We Help

Oil Express gathers the most 
important and relevant content in 
digest style. Coverage focuses on 
brands and includes fuel supply 
& storage, M&A, legal issues, 
regulations, payment programs, 
technology, newsmaker 
interviews and more. Oil Express 
not only reports the news, 
but quickly explains why it’s 
meaningful to your business.

Oil Express
Increase profit margins with the news that matters most  
to petroleum marketers and retailers

Oil Express delivers independent, up-to-the-minute petroleum news, 
trends and analysis via daily email alerts and a weekly PDF newsletter.

Benefits

—— Email news alerts throughout 
the business day

—— Newsletter delivered every 
Friday morning

—— OPIS experts add context  
to market shifts

—— Special reports on major 
brand performance

—— Exclusive fuel trend analysis  
for improved forecasting

—— At-a-glance prices and margins 
for performance tracking
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Mogas demand shatters 2007’s record high
The U.S. Energy Information Administration’s (EIA) final reckoning 

of gasoline demand in the last month of 2016 stood more than 350,000 
b/d above weekly estimates and took the year’s average decisively past the 
9.3-million-b/d mark that was debated for most of 2016.

The higher-than-expected December figure raised the average for all 
of 2016 to 9.327 million b/d, which exceeds the 2007 all-time record of 
9.286 million b/d by 41,000 b/d or 0.44%.

Gasoline demand this year is not likely to repeat 2016’s advance, 
according to an analysis by OPIS.

How Speedway lured traffic with recipe contest
Speedway LLC, Marathon Petroleum Corp.’s retail arm, used a 

recipe contest to draw attention to its broader coffee menu. The large 
convenience store chain has been expanding its food service offering, 
adding made-to-order items as well as specialty coffee.

The “Your Coffee-Your Way” Recipe Contest encouraged Speedway 
customers to create their own recipe for coffee beverages using the variety 
of coffees, creamers, sweeteners and syrups available at Speedway stores. 
Participants had the chance to win free coffee for a year. 

Each entrant received one free coffee at Speedway in the form of a 
Speedy Rewards “Instant Reward,” so the contest also allowed Speedway 
to promote participation in its loyalty club. 

• Consumers would submit recipes using an online entry form 
available on a promotional website, yourcoffee-yourway.com. The 
recipes would also be posted on the site, so that the public could vote 
for their favorite. 

• One grand prize winner was selected by Speedway from the top 10 
recipes with the most votes. The final selection was based on points 
for public voting score and creativity.

• Participants who supplied a valid Speedy Rewards account number 
during the entry process got a Speedy Rewards Instant Reward for a 
free coffee during their next transaction at Speedway. The company 
gave only one free coffee reward per Speedy Rewards account. The 
coupon was available 24 to 48 hours after entering the contest.

• Contestants were encouraged to share the website and recipe with 
their friends to improve their chances of winning, which also created 
more awareness for Speedway coffee. 

• The contest was limited to consumers at least 18 years old who were 
legal residents of 21 states where Speedway does business.

Donna Harris, dharris@opisnet.com
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